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Marina Engervik refers 
to herself as a “natural 
passionista” when it comes to 
skincare. Though she doesn’t 
have any formal training in 
cosmetology, her history with 
skin problems like atopic 
eczema and acne inspired her 
to seek something better than 
the chemical-laden products 
prescribed by skin therapists 
that never gave her the lasting 
results she hoped for. 

When her efforts turned up 
nil, Engervik decided to create 
her own solution. After a few 
months spent researching 
natural ingredients and do-it-
yourself recipes, she formulated 
an herbal facial oil that cleared 
up her skin—and then her 
grandma’s psoriasis. “Then 
all of a sudden I’m standing 
at my kitchen table, mixing 
one little bowl, and sending 
it out to friends and family,” 
Engervik recalls. “People were 
calling this product ‘the miracle 
oil,’ so that’s what inspired 
my company’s name, Marina 
Miracle.”

That was seven years ago. 
Now, the Oslo-based self-
taught skincare expert peddles 
a line of more than a dozen 
products including cleansers, 
night serums, face masks 
and more. They’re popular 
commodities, used by skincare 

S-beauty, a new skincare and makeup trend 
sweeping the globe, taps into the simple, natural 
ideals that define the Scandinavian way of life. 
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salons in Norway, Slovakia, Finland 
and Sweden, and sold worldwide in 
boutiques, spas and online. 

The explosion of Engervik’s Marina 
Miracle isn’t an isolated success 
story. In recent years, demand for 
Scandinavian-made skincare solutions 
has soared, thanks to a movement 
known as “S-beauty” or “lagom 
beauty.” Lagom is the Swedish concept 
of balance and harmony, when 
something is neither too little nor too 
much.

INSPIRED BY NATURE 
Similar to the way Korea’s K-beauty 
captured global attention a few 
years ago for its emphasis on 
a multi-step skincare routine; 
ingredients like yuza, bamboo 
and cactus; and makeup 
trends such as glass, honey 
and dumpling skin, S-beauty 
taps into the simple, natural, 
sustainable ideals that define the 
Scandinavian way of life.  

“Nordic beauty comes 
from the holistic approach to 
wellbeing,” explains Charlotta 
Sylvén,  Nordic general manager 
at Finland-based beauty brand 
Lumene. “In the Nordics, a 
unique blend of resilience, 
mindfulness and harmony 
with nature is deeply rooted 
in everyday life. Our secret is 
a healthy lifestyle and balance 
in everything we do. Nordic 
consumers are truly natural in 
their beauty ideals. They don’t 
want to cover up with too much 

makeup, but tend to prefer a look that 
is effortlessly chic and fresh.” 

The key to achieving that aesthetic 
begins in Scandinavians’ own 
backyards through “wild-crafting,” the 
practice of harvesting plants, typically 
hand-picked, from their natural or wild 
habitat. Ripe berries like cloudberry, 
arctic bramble and lingonberry offer 
antioxidants that protect skin from 
pollutants and UV rays, plus boast 
anti-aging benefits. Other natural 
ingredients—think birch, Nordic 
cottongrass, roseroot, meadowsweet—
are tapped for their hydrating and 
nourishing potential. 

Lumene
lumene.com

Foreo
foreo.com 

Henua Organics
henuaorganics.com

Marina Miracle
marinamiracle.com

Sachajuan
sachajuan.com

Inari Arctic Beauty
inari-cosmetics.com

Nuori
nuori.us

Viking Beauty Secrets
vikingbeauty.com 

Skyn Iceland
skyniceland.com

Kjær Weis
kjaerweis.com 

Of course, you can’t discount the 
geography of the Scandinavian region 
when it comes to unparalleled skincare 
production. The Nordic countries 
are surrounded by quality water 
sources, a crucial piece of the formula 
when creating pure and safe skincare 
products. At Lumene, for example, they 
only use Finnish water, acknowledged 
by UNESCO to be the purest in the 
world. Additionally, the unique Arctic 
light cycle—19 to 24 hours of light 
daily during the summer, and zero to 
six hours of light in the winter—makes 
for a cooler ground temperature, 
encouraging plants to produce nutrients 

that are more potent than those 
found in flora grown elsewhere. 

This commitment to 
locally sourced ingredients 
and natural processes puts 
sustainability at the forefront 
of the Scandinavian beauty 
industry. “Because nature is 
our playground and source of 
our ingredients, we also have a 
responsibility toward it,” says 
Sylvén. “The Nordic natural 
resources must be harnessed 
with a respectful and sustainable 
approach.” 

BEYOND SKIN-DEEP 

While companies like Lumene 
and Marina Miracle want 
to help their customers get 
that coveted fresh-faced 
look that’s so popular in 
Scandinavia, the benefits of 
natural, organic products are 
beyond skin-deep—especially 

10 Nordic Beauty Brands to Know

“Our slogan is ‘Nothing more, but more than 

enough.’ It’s a perfect reflection of the slow, simple, 

minimalistic lifestyle Scandinavians have mastered—

and it’s time the rest of the world takes note.”

—Jenni Tuominen, Heuna Organics
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when compared to cheaper drug-
store brands that feature a long list of 
unpronounceable ingredients.  

Some beauty products contain what 
are known as endocrine-disrupting 
chemicals (EDCs), which interfere with 
your hormones, according to the MD 
Cancer Center. The Endocrine Society 
believes these EDCs can increase the 
risk for uterine, ovarian and breast 
cancer, but these products haven’t been 
pulled from store shelves because EDC 
research is challenging “due to the wide 
range in time, duration and extent that 
exposures may have occurred.” 

Further, although the FDA requires 
that cosmetics be safe, it does not have 
the authority to require companies to 
actually test their cosmetic products, 
with the exception of some color 
additives, before they are put on the 
market, says the American Cancer 
Society. 

Translation: We, as consumers, must 
do our own due diligence. 

“I feel there are still so many products 

out there that aren’t 
good for you. As 
women, we use so 
many deodorants, 
shampoo, makeup—
it might be this 
huge chemical 
cocktail that we 
get each day,” says 
Jenni Tuominen, 
a cosmetologist-
turned-beauty-brand 
founder. 

Tuominen was 
working in the 
cosmetic industry 
when she began to 
learn more about 
the ingredients in 
the products she 
was working with. 
“I never really 
questioned the 

products that I used until my own skin 
started to react,” she says. “I wanted to 
know more about what was in them. 
That’s how my path to natural and 
organic skincare started.” 

In 2018, Tuominen and her sister 
Anu launched Henua Organics’ first 
product line, and currently sell an oil 
cleanser, toner, moisturizer, vitamin 
oil and body lotion. In the three years 
they’ve been in business, their products 
are already touted in more than a dozen 
countries, ship worldwide, and have 
landed in the hands of celebrities like 
Alicia Silverstone and Suki Waterhouse. 
Consumers have fallen in love with the 
clean, sleek packaging boasting short 
lists of ingredients like birch sap, pine 
bark, sea buckthorn, oat, lingonberry 
and lemongrass.     

“Our slogan is ‘Nothing more, 
but more than enough,’” says 
Tuominen. It’s a perfect reflection of 
the slow, simple, minimalistic lifestyle 
Scandinavians have mastered—and it’s 
time the rest of the world takes note.  

A Tech 
Twist on 
Beauty 
When FOREO launched with its 
first product in 2013, the beauty 
world was forced to invent a 
completely new sub-category 
of the industry: beautytech. 
The Stockholm-based company 
had created a sonic and silicone 
facial cleansing brush, LUNA, 
that exfoliates and works to 
prevent aging. It took off, and 
since then, the FOREO brand 
has expanded to include 
blue light acne treatment, 
microcurrent facial firming, eye 
massage and more—all with the 
goal of providing consumers 
with spa-like treatments in the 
comfort of their own homes to 
encourage personal wellbeing 
and self-care. 

“Feeling taken care of is 
beautiful. Youth is beautiful. 
Novelty is beautiful, and so 
is wisdom,” says FOREO’s 
general manager of the Nordic 
markets, Maria Lundtang. “We 
feel inspired by the demand 
and constant craving for more 
visionary and boundary-
pushing beauty and wellbeing 
products. So we continue on, 
forever changed and challenged 
by the needs of our customers.”

“Nordic beauty 
comes from 
the holistic 

approach to 
wellbeing.”

—Charlotta Sylvén, 
Nordic general manager, LumeneSachajuan’s Scalp Scrub 

Soybean and shea butter combine to 
exfoliate the scalp, removing dandruff, 
oil buildup and dead skin to encourage 
new cell growth. sachajuan.com

Lumene’s Nordic-C [VALO] Glow 
Boost Essence 
One of Lumene’s best-selling products 
globally, this serum is made with 
cloudberry, vitamin C and arctic spring 
water to promote hydrated, more 
youthful-looking skin. lumene.com

FOREO’s LUNA 3 Plus
The most recent iteration of the LUNA 
cleanser that launched the FOREO brand 
features microcurrent and thermal 
therapy to tone and expel impurities. 
App connectivity creates customizable 
skincare routines. foreo.com

Henua Organic’s Beautifying Toner
This award-winning product is made 
with birch sap and pine bark to boost 
natural collagen production and cell 
regeneration, leaving skin glowing. 
henuaorganics.com

Marina Miracle’s Acai Hydra Cream
Meant to be applied over your 
favorite face oil or serum, this cream 
is formulated with acai oil, Norwegian 
nettle and algae to restore skin  
balance and moisture levels.  
marinamiracle.com
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